
 

 
More information at info@delReyAWM.com 

Wine Trade in Canada 

World wine producers take advantage of the -82% decline of 
US sales to Canada  

 
Chile, New Zealand and France are parƟcularly profiƟng from the reducƟon of US wine sales to Canada. 
However, Canada also experienced a soŌer decrease of its weird exports of mainly bulk wines to the US.      
 

October 28, 2025.- Canada is an expanding country for wine consumption and im-
ports worldwide. The recent decline in US wine sales to Canada, by -82.2% in Ca-
nadian dollars and -60.8% in litres during the period February to August, presents 
an opportunity for other wine-producers. However, Canada’s strong and not-so-
clear own exports to the US, particularly of wine in bulk, are also suƯering.  

Canada’s wine mismatch  
According to figures obtained by the OIV1, Canada produces around 0.7 million hec-
tolitres of wine per year but consumes more than 5 million. To meet domestic de-
mand, the country relies heavily on imports. Over the past five years, Canada’s av-
erage wine imports have reached 4.1 million hectolitres, largely oƯsetting its limited 
domestic production. However, apart from consuming wine, Canada also exports 
an average of 2 million hectolitres annually, mainly to the United States. When total 
supply, (domestic production plus imports), is compared to total demand (domes-
tic consumption plus exports) there remains a shortfall – a five-year average deficit 
of approximately 2.3 million hectolitres. 

 
1 See also OIV 2025: “The Global Trade in Wine: Role and Relevance of Re-exportation Hubs” 

Source: Data: OIV;  
elaboration Del Rey AWM 
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The gap between total wine supply and demand in Canada first appeared in 2002 
and has widened in recent years, particularly since 2018. Over the past three dec-
ades, Canada’s wine production has gradually increased from 0.3 to 0.7 million 
hectolitres. However, imports have had to more than doubled - from 1.4 to 3.8 M hl 
- to meet growing domestic demand, which has nearly tripled during the same pe-
riod from 1.8 M hl to around 5 M hl.  

At the same time, Canada’s wine exports expanded sharply since 2009, increasing 
from just 0.1 million hectolitres to over 2 million hectolitres by 2021. Overall, total 
demand, including domestic consumption plus exports, has exceeded total supply 
(production plus imports) by more than 1 million hectolitres between 2017 and 2020 
and by more than 2 million hectolitres since 2021. In recent years, both, total supply 
and total demand have shown downward trends, although the imbalance persists. 

 

 

This mismatch between supply and demand of wine in Canada is largely the result 
of the country’s relatively recent surge in exports, despite producing far less wine 
than it consumes. The reasons behind Canada’s growing relevance as a wine ex-
porter are not entirely clear, although an examination of key production and trade 
figures may oƯer some insight.  
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Canada’s wine imports move from US to other producers 
As previously mentioned, Canada imports around 4 million hectolitres of wine an-
nually, although this volume has recently decline to 3.7 / 3.9 M hl. The total value of 
these imports amounts to approximately 2.8 billion Canadian dollars, representing 
a 16.5% increase since 2017. Despite the lower import volumes, overall costs have 
continued to rise due to higher unit prices, which have increased by 25% over the 
past eight years — from CAD 5.84 per litre in 2017 to CAD 7.33 per litre in 2025. 

 

Roughly two-thirds of Canada´s total wine imports consist of non-sparkling bottled 
wines, while bulk wine represents 28% of total volume, equivalent to 1.1 million hec-
tolitres. Smaller shares are made up of sparkling wines – typically at higher unit 
prices – and wines in bag-in-box (BiB). Due to significant price diƯerences, bottled 
wines (both sparkling and still) account for nearly 95% of total import value, com-
pared to only 4% for bulk wine. 

The main suppliers of wine to Canada are Italy, France, Australia, the United States, 
Chile, and Spain, each exporting more than 20 million litres per year. Italy has been 
leading the ranking of wine exporters to Canada in volume for more than 14 years, 
although overpassed by the USA at the end of 2020 and by Australia in mid-2023. 
However, Australian exports declined sharply at the end of 2023 before stabilizing in 
2024, while U.S. exports have fluctuated and have fallen steeply in 2025. 

In value terms, France leads the market with sales exceeding CAD 825 million, fol-
lowed by Italy (CAD 715 million), the United States (CAD 345 million), and Spain 
(CAD 200 million). Australia, New Zealand, and Chile follow, each generating be-
tween CAD 100 million and 200 million in export revenues. 
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In both volume and value terms, the most striking aspect of recent trends is how 
various global wine producers are capitalizing on the sharp decline in U.S. wine 
sales to Canada. After strong increase in 2024, U.S. shipments have fallen dramati-
cally in 2025. In only seven months, from February to August this year, annual sales 
of U.S. wine to Canada have declined by 60.8% with a loss of 20 million litres from 
33 million in the period Feb-Aug 2024 to 12.9 million in the same period this year. In 
value terms, the fall is even tougher: from CAD 312 million in Feb-Aug 2024 to CAD 
55.5 million in Feb-Aug 2025, representing a decline of -82.2%.  

In a market that continues to grow overall, the collapse of U.S. sales has created 
clear opportunities for other wine-producing countries. The timing of the decline—
beginning in February 2025—suggests a possible link to the tariƯ measures intro-
duced by the Trump administration aƯecting trade with several countries, including 
Canada. 

The reduction of U.S. sales to Canada by CAD 257 million in the seven-month pe-
riod from February to August this year as compared to the same months of 2024, 
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has resulted in double-digit growth in exports from several countries including 
France, Italy, Spain, Australia, New Zealand, Chile, Portugal and Argentina. Among 
them, increases of 22% for Chile, 31% for New Zealand and 19% for France are par-
ticularly noteworthy.  

In volume terms, the 20-million-litre decline in U.S. exports during the same seven-
month period has favoured growing shipments from Italy and France (9.2% and 
15.6% respectively) but particularly positive for Chile (37.8%), Argentina (32.8%) 
and New Zealand (42.4%), while Spain grew by 16.1% and Australia by a more mod-
erate 6.2%. Overall, all wine-producing countries are profiting from the downturn in 
U.S. export to Canada - though some more than others.  
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Wine exports from Canada decline due to less sales to the U.S. 
As previously noted, Canada is not only a growing market for wine consumption and 
imports but also—perhaps surprisingly—a significant wine exporter. The country ex-
ports around 2 million hectolitres of wine annually, almost entirely in bulk form 
(99.1% of total export volume), with the United States accounting for 99.6% of total 
export destinations. Export volumes have doubled since 2017, yet their total value 
has increased by only 25% over the same period, as unit prices declined by 35%, 
reaching a notably low level of CAD 0.65 per litre.  

Similar to the trend observed in imports from the U.S., Canada’s wine exports expe-
rienced a sharp decline between February and August 2025 compared to the same 
period in 2024, although the contraction was less severe. Export volume fell by 
22.7%, while export value decreased by 6.7% over the period. 

 

There is no clear explanation for the scale of Canada’s wine exports. Over the 12 
months to August 2025, the country exported approximately 1.7 million hectolitres 
of bulk wine, despite importing only 1.1 million hectolitres in the same format. It 
would make little sense for imported wines to be unbottled and re-exported in bulk, 
and even assuming that 100% of bulk wine imports were re-exported to the United 
States, the figures still do not align. Moreover, it is unlikely that the majority of Can-
ada’s domestic wine production—around 0.7 million hectolitres—would be ex-
ported to the U.S. at such low unit prices. Consequently, the reasons behind Can-
ada’s oƯicially reported exports of large volumes of low-priced bulk wine to the 
United States remain unclear. 

IN SUMMARY, two main insights emerge from the analysis of recent wine trade in Can-
ada. 
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First, commercial tensions with the United States have caused a sharp decline in 
U.S. wine exports to Canada, creating opportunities for other producers. Between 
February and August 2025, U.S. wine sales to Canada fell by 60.8% in volume and 
82.2% in value, providing a significant opening for other countries to increase ex-
ports to a market where both consumption and imports are growing. Among these, 
New Zealand, Chile, and France appear to benefit the most, although most major 
wine-producing countries have recorded double-digit growth in exports to Canada. 

Second, these commercial tensions have also aƯected Canadian wine exports, 
which are predominantly shipped to the U.S., mostly in bulk. As noted in the recent 
OIV report on “The Role and Relevance of Re-exportation Hubs,” it remains unclear 
why Canada reports nearly 2 million hectolitres in wine exports when domestic pro-
duction plus imports—particularly bulk wine—cannot fully supply domestic con-
sumption plus exports. Nonetheless, Canadian wine exports have also been im-
pacted by the reduction in trade with the U.S., though less severely, with a 22.7% 
decline in volume and only a 6.7% drop in value during the seven-month period from 
February to August 2025. 

Overall, Canada illustrates how trade diƯiculties in one market—here, the U.S.—can 
create opportunities in others, highlighting the complex dynamics of global wine 
commerce. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 More information at: 

info@delreyAWM.com or at + 34 607 417 357 


