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India imports 7 million litres of wine worth €28.3 million 
According to oƯicial figures provided by exporting countries and analysed by Del Rey 
AWM, wine exports to India amounted to 7 million litres in the year ending October 
2025. The total value of these exports was €28.3 million, resulting in an average price 
of €4.04 per litre. This data is considered potentially more reliable than Indian import 
statistics, oƯering a clearer picture of the wine trade between exporting countries 
and India. 

India ranks as the 72nd largest 
market by value and the 76th by 
volume out of a total of 275 
global destinations for wine ex-
ports. This positions India as a 
relatively modest market for 
wine on the world stage. How-
ever, it is notable that the Indian 
wine market has been expand-
ing rapidly in recent years, indi-
cating significant growth poten-
tial despite its current size. 

Recent evolution of wine sales to India 
Since 2012, India has experienced a significant increase in wine imports, more than 
doubling the volume over this period. The annual growth rate for wine import vol-
umes has averaged 7.3%, reflecting the rising demand and evolving market dynam-
ics within the country. 
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In terms of value, the growth has also been substantial, with a total increase of 
72.4% over the past 13 years. This corresponds to a compound annual growth rate 
(CAGR) of 4.6%. The average price for imported wine has remained relatively stable, 
consistently ranging between 4 and 5 euros per litre. 

Looking at more recent developments, wine exports to India in the year ending Oc-
tober 2025 saw particularly strong growth, with volumes rising by 24% and the value 
of imports increasing by 18.8%. This continued upward trajectory highlights the 
growing significance of India as an emerging market for wine imports.  

 

Two thirds of all wines exported to India are bottled non-sparkling 
In the year ending October 2025, the majority of wines exported to India were non-
sparkling bottled varieties, accounting for 66.6% of the total export volume. In com-
parison, sparkling wines made up only 6.7% of the total value, while bulk wine ex-
ports represented 24% of the volume. However, the value distribution paints a dif-
ferent picture due to varying unit prices: bulk wine exports amounted to just 8.3% of 
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the total value, whereas sparkling wines contributed 25.8% and non-sparkling bot-
tled wines dominated with 63.2% of the total value. 

Over the last year, sales of sparkling wines to India have remained stable in both 
volume and value. In contrast, non-sparkling bottled wines experienced a marked 
increase, rising sharply in both measures. Additionally, although starting from a very 
small base, wines packaged in bag-in-box (BiB) format saw substantial growth, indi-
cating a developing interest in alternative packaging options within the Indian mar-
ket. 

 

Australia and Asian distributors take advantage of the growing In-
dian wine market  

The traditionally small Indian wine market was largely controlled by exports from 
Singapore at relatively high prices. However, Australia and South Africa show the 
fastest growth in recent years at much popular prices. 

Despite not being a wine producing country Singapore declares exporting almost 
160.000 litres to India at an average price of over €20 per litre, generating revenues 
of almost €5 million1. Such numbers reflect the importance of wine distribution 
ahead of productive capabilities, as well as the role of re-exporters, as mentioned 
in the recent OIV report 2. However, as shown in the graphic below, wine exports from 
Singapore to India seemed to be particularly aƯected during the pandemic, with a 
sharp reduction from over €5.5 million in 2019 to less than €2 million the year after. 

 
1 Some figures corrected to skip unreliable data from Singapore. 
2 See: OIV, The Global Trade in Wine: Role and Relevance of Re-exportation Hubs, at 
https://www.oiv.int/sites/default/files/2025-10/OIV-Focus-2025-The_Global_Trade_in_Wine_Role_and_Rele-
vance_of_Re-exportation_Hubs.pdf  
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Less aƯected by the pandemic, wines from Australia took the lead in 2020 and ex-
perienced very strong growth in 2021, to remain as the top supplier since then, de-
spite decreasing sales in 2024. In the year ending in October 2025, Australia’s wine 
sales to India surpassed €6.9 million for shipments closed to 2.4 million litres, at an 
average price of €2.89 per litre. As compared to the same period in 2024, Australian 
exports to India increased by 87% in volume and almost doubled in euros. 

Traditional producers as France and Italy have also benefit from growth of wine sales 
in the Indian market, although at smaller rates and with very diƯerent unit prices: 
French wines at an average of €8.42 per litre as compared to €4.46 for Italy’s. At 
much lower prices, slightly above €1 per litre, recent sales from South Africa, partic-
ularly of wines in bulk, jumped in 2022 from less than 275.000 litres to more than 
1.4 million and over 1.5 million litres in 2025, becoming second largest supplier of 
the Indian market last year. However, such smaller average price for South African 
wines places it 6th in the ranking in value, behind Australia, Singapore, France, Italy 
and – surprisingly – Bhutan. According to both, mirror data for Bhutan’s wine exports 
and Indian imports, wine sales from Bhutan to India amount to around €2 million in 
2025 and more than 610.000 litres. Who benefits from Bhutan’s wine sales to the 
Indian market remains diƯicult to estimate, but its role as wine distributor again re-
flects the importance of choosing the best road to the market strategy.  

Singapore’s wine sales to India concentrate on sparkling wines (95%). Given the 
great share of France among imports declared by Singapore it may very well be esti-
mated that most sales from this city-State to India may be French sparkling wine at 
premium prices. Together with direct sales of sparkling wines from France to India, 
both channels – directs sales of sparkling wines from France to India plus indirect 
sales through Singapore – account for almost 80% of total, followed at great dis-
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tance by Italy’s 10.2% of sparkling sales in the market. However, Italian sparkling 
wines at much lower prices rank first by volume, with more than 168.000 litres. 

It is among non-sparkling bottled wines that Australia has show strongest growth. 
In the year ending in Octobre 2025, Australia's sales of non-sparkling wines to India 
more than doubled (101.2%) from €3.35 to €6.7 million and almost doubled in vol-
ume from 1.2 million litres to 2.37 million. Growth by France, Italy and Chile was also 
relevant, although lower than Australia’s. 

Very small sales in BiB into the Indian wine market come almost exclusively from 
Bhutan and shipments in bulk almost only form South Africa. 

 

India ranks 94 among EU wine destinations in value 
Excluding indirect trade routed through intermediary markets such as Singapore, 
Bhutan, and Thailand, the direct wine exports from European Union countries to In-
dia amounted to €8.3 million, with a total volume of 1.5 million litres in the year end-
ing October 2025. These exports represented only a minute fraction of the EU's over-
all wine sales, accounting for just 0.03% of the total value and 0.02% of the total 
volume—including intra-EU trade—across all destinations. 

Within the global landscape, India holds a relatively modest position among EU 
wine markets. In terms of value, India ranked 94th out of 233 countries to which Eu-
ropean wine sellers declared exports during the previous year. For volume, India was 
placed even lower, at 101st, further underscoring its limited share in the broader EU 
wine export portfolio. 

 

Conclusions 

India’s Wine Market: Modest but Rapidly Expanding 

Analysis of oƯicial export figures from most countries reveals that India continues 
to be a relatively modest market for wine and even smaller for EU exporters. Despite 
this, recent years have witnessed a marked acceleration in growth, indicating in-
creasing demand and interest within the country. 

Shifting Preferences: From Premium Sparkling to Bottled and also some 
Bulk Wines 

Historically, India’s wine market was characterised by a preference for high-priced, 
premium wines, predominantly sparkling varieties distributed via Singapore. This 
trend, however, appears to be evolving, with non-sparkling wines—primarily bottled 
oƯerings from Australia—now gaining significant traction. Additionally, there has 
been a notable increase in shipments of bulk wines, particularly from South Africa. 
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Australia’s Ascendancy in Indian Wine Imports 

Among global exporters, Australia has emerged as the principal beneficiary of the 
burgeoning Indian wine market. In 2025, Australia nearly doubled its wine exports to 
India, substantially outpacing the growth rates achieved by other major suppliers 
such as France, Italy and Chile. 

The Strategic Importance of Distribution and Indirect Sales 

The involvement of Singapore, Bhutan, and Thailand in wine sales to India under-
scores the critical role of distribution networks and indirect sales channels. These 
intermediary markets facilitate access to Indian consumers, demonstrating that ef-
fective distribution strategies are essential for reaching final clients in this expand-
ing market. 

The EU – India free trade agreement can, therefore, be beneficial for a better posi-
tioning of EU countries’ wine sales to this emerging market, although still far away in 
the ranking of top destinations. 
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